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ers were both married with children
and had full-time jobs. They didn’t

sswant to put any money in the company
#Wand didn’t realize the amount of work

piit takes to start a company. So I bought
sthem out in August of 2007.

I have
invested my life savings and count-
less hours. I found the SBA and they

lhelped push me to doing a business

plan and going to a local bank; Bank-
ive in Fall River for an SBA/VA loan

C heckmg in with Local J8( ooker RG d’ {Bo J enkms“\ (thank you Uncle Sam). The SBA and

The first time I ever heard of Lo-
cal Hooker, I was at Sports Port in
Hyannis. Amy was talking about a
new rod company here on the Cape,
and it seemed a brilliant idea to me.
Ive since seen their rods and logo
almost everywhere you can imag-
ine, from fishing the Narrows to on
the backs of cocktail waitress’ and
construction workers. No doubt
about it, owner Bob Jenkins is on to
something, and with the amount of
passion he has for his company and
fishing in general, I think it’s safe to
say that he’s hooked on to a keeper.
Pun intended.

Okay start at the top... How did
you come into owning a firshing rod
company, and where did you get the
name? What prompted you to make
rods?

I'had a good friend I worked with for
years. We were selling video-confer-
encing equipment. We both loved to
fish and talked about getting into the
fishing business one-way-or-another.
We had looked at buying a marina and
pursued several other ideas relating
to the fishing business. I was on the
39th floor of World Trade Center 1 on
9-11 when the first plane hit the build-
ing. After walking down 39 flights
of smoke-filled stairs and standing
outside watching the unspeakable I
headed home. A year later [ had made

a career change: I started a real estate/
construction business. I still fished al-
most every day in the summer and fall.
One day my friend called and said:
“What do you think of the name ‘LO-

CAL HOOKER RODS’?” 1 LOVE
IT! I replied. And the company was

started...

From day-one
I made the de-
cision if you’ve
got the balls to
call a company
Local Hooker,
you’d better
be the best rod
builders around!
Or you’ll be a
flash-in-the-pan
and gone as

soon as the novelty of the name wears
off. In all the design and graphics there
isn’t an iota of sexual imagery, and
there will not be. Local Hooker Rods
is one of the finest, custom-built rods
around. Built locally by a craftsmen
rod-builder with 30 years of commer-
cial fishing and rod building experi-
ence. | build some of the finest fishing
rods you can get your hands on. Pe-
riod.

We started the company with his
brother, who is an engineer and knew
how to design and build rods (we
thought). Long story short: the broth-

Bank-Five have been amazing to work
with!

Has anyone ever given you a hard
time about the whole “Hooker” thing?
Because I do the Local Hooker tongue-
in-cheek and keep it clean, I've had
very little negative reaction to the
name. Granted, it stands out, but that
is what marketing is all about: name
recognition and remembrance! Who’s
going to forget Local Hooker or my
tag line: Get Bent (as in bending rods)?
Remember, fishermen are known as
“hookers”: here is the dictionary mean-
ing (you’ll notice the slang):
hooker—noun

1. a person or thing that hooks.

2. Slang. prostitute.

Now that I have had a year and a half
under my belt I have started to prove
my rods are second-to-none. The name
Local Hooker stands for one of the fin-
est fishing rods you can buy, and made
here in New England by fishermen for
fishermen! Not a factory in China.

What inspires your designs?

Fish! There are hundreds of species of
fish and hundreds of ways to fish de-
pending where you are and how you
fish. The concept of Local Hooker
Rods is to listen to the local fishermen
and bait & tackle shops, ask a gazillion
questions and build rods that match the
way they fish. Sounds kinda simple. It
isn’t! Basically I'm a K.I.S.S. (keep it
simple stupid) kinda guy. I like rods
that aren’t really flashy and “embroi-
dered” but are built beautifully and are
functional. Many people think a rod
that is full of thread and has beauti-



ful butt wraps etcetera... Is a custom-
built rod. It is NOT! Most are what
[ refer to as embroidered. I can have
a t-shirt embroidered but that doesn’t
make it custom; just embroidered.
Unfortunately too many people don’t
know what goes into a well built rod
and judge them by their cover. Most
rods are made in mass-production fac-
tories with little-to-no-regard to qual-
ity. They may even have quality brand
name components on them, but they are
assembled poorly. I often refer to me
building a Bentley; I’d get it together,
and it might look great on the outside,
but I wouldn’t want to drive it... When
buying a fishing rod, it really is what’s
under the hood that counts!

You do some really creative stuff, de-
sign - wise. Who's idea was
it to put the bass skin uder the laquer?
What else do you do like this?
My partner/rod-builder Mike and I
were talking one day. I said to him:
Mike, women have leather shoes,
pocketbooks, belts etc... why can’t we
do something really special on a fish-
ing rod handle? Like putting a piece
of fish skin? He smiled, turned away
and came back at me with a piece he’d
done over ten years ago! That an-
swered two questions at once; it could
be done, and it would last! I now have
a patent pending and have started to
add the SkinzWrap to my line of Pro
rods this spring.

What is the “acid wrap”, and
why is it better? How come no
one else is doing it?

Spiral Wrap (Acid-Wrap) rods
were invented and patented
100 years ago. In 1908. They
never really caught on here be-
cause the rods were not properly

spined and built. Therefore the s

rods cast poorly and retrieved |
badly. Add they are funny-look- -
ing and they were doomed! I -
was approached by someone to
build one, and I spoke to Mike F
about it. He had always wanted ¢
to build one, so he contacted : _
several of the top rod builders in
Canada and the Pacific North-

west where Acid Wrap od
are big business, and asked
how to build them properly.
Mike hit a home run on his first
build! He built a 7°-0” 20-40#
Acid-Wrap and it worked like
a charm. Now we had to get
people using them. The guys
at the Bad Fish Outfitters in
North Falmouth practiced and
practiced with a five ounce
| piece of lead until they were
| tossing it over a giant oak two
| hundred feet across the park-
~ | ing lot of their shop. Kevin

Malone asked me if we could
build an off-shore tuna rod. I checked

with Mike and next thing we delivered
was an off shore rod too. Kevin now
has Local Hooker rods on his boat
exclusively and he’s got several Acid
Wraps. On The Water Magazine did a
canyon trip last summer and fished my
acid wrap rods. They published them
in the Product Review in the December
issue of their magazine. Additionally,
they’ll be an OTW TV series featuring
the day at the Canyons showing the trip
using the rods. It’ll be aired soon, so
keep an eye out!

Do you feel your brand reflects the
Cape lifestyle? Do you draw
any inspiration from being here?

Local Hooker is the Cape lifestyle!

People come to Cape Cod to vacation;
fish, boat, fish some more, eat fish and
fish some more. Okay, maybe a little
golf and beach time, too. The Cape was
settled by fishermen and fishing has been
the livelihood and backbone of it ever
since! I wanted to build great rods by
great people who have a great heritage
on and around the sea. I had two very
old and dear friends visit me at separate
times last summer. We went all over the
Cape and Martha’s Vineyard. It was sad:
both said they were looking for local arts
& crafts made on Cape Cod. But every-
thing was made in China! It was embar-

rassing. But it made my resolve even
T —
stronger to have

a company here

that makes the \
tools we all can [ %
use to fish.

It seems like you
could really cash F&
in on the name [l
with t shirts and
the like, but you
never do much
more than toe the
line as far as ris-
que stuff. Why is
that?

Local Hooker |
Rods is first and - . Lo Y o
foremost the B' 2



best of the best. I cannot and will not
cheapen the brand by crossing the line.
Never. The name says it all and image
is of a fishermen with a bent rod (thus
the Get Bent).
How has Local Hooker been accepted
by the mainstream fishing community?
New England Yankees you mean?
Once my rods began to get traction
more and more of the notable fisher-
men started using them. The guys at
Goose Hummock in Orleans were in-
strumental in helping me get started
and gaining a reputation. RonZ of
RonZ baits has been an amazing help.
RonZ helped me design a tuna rod ex-
clusively for him. It’s the best-of-the-
best! We call it the Viper. Ron caught
five tuna all weighing over 125 pounds
on it last summer. That’s credibility!
Because Ron is a local and has been a
commercial fisherman - he now has his
soft-bait company RonZ Baits - he is a
very credible third party endorsement.
This year I expect my acid wrap rods
to do very well as more and more guys
fish them and realize what a great rod
really is.
Where do you feel the company is
heading? Where do you want it to go?
(Laughs) TI've got nowhere to go

but up! I’ve had great acceptance and
growth. Owning a small company is
100% work and very little play. There
is always something to get done and no
time for yourself. I’ve come so far in
three years alone, I can’t wait to see how
well I’ll do in the next three. Despite the
economy, people will always be willing
to pay a little more for quality. In fact
more, because quality means service and
support as well. I stand by everything I
do. I guarantee you’ll like my rods!

Any last words?

Yeah, let’s go Get Bent!
For more info check www.LocalHooker-
Rods.com




